A Malaysian Per?egtwe

ourism formerly started in Malaysia

on 20 May 1987, when the Ministry

of Culture, Arfts and Tourism
(MOCAT) was established and Tourist
Development Cooperation was formed.
It then moved 1o a new ministry and that
was when it became the Malaysia
Tourism Promotion Board (MTPB),
through the Malaysia Tourism Promotion
Board Actof 1992,

Tourism Malaysia has grown by leaps
and bounds with its focus on promoting
Malaysia at local as much as global
level. And the primary aim is to market
Malaysia as a hub destination of World
Tourism.

| could still remember when ITM (Institut
Teknologi MARA) was one of the first
institutes to offer Diploma in Hoftel
Management way back in 1967 with an
objective to increase and develop
skilled workers for the rapid expansion in
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Currently, towrism is be g offered as a
professional course in many
educational institutes in Malaysia. Why
the rampant sprout of hospitality and
fourism Education programe

-

With the growth of Global tourism and
Malaysia's potential as fourism
destination, this has conftributed 1o the
change and focus in the country's
fourism sector. | believe that Tourism
plays a very important role not only to
promote Malaysia to the world, but also
to offer a wide variety of skilled
professionalsin these areas as well.

Tourism industry definitely is animportant
sector not only to Malaysia, but other
developed countries as well. This is due
to the fact that Tourism industry does
contribute with respect to our Malaysian
Nationallncome.




w used many platform
activat any programs internc

externally, such as promotional @
that can pull international culfu
Malaysia. An example of such activ:
was when the Ministry of Tourism
promoted Malaysia's cultures to Dubai
and Middle East countries , not only to
infroduce Malaysia as a Tourist hub, but
also to promote Malaysia for short and
long terminvestment.

From what could be seen, Tourism and
Education have a strong relationship
that compliments each other. Tourism-
related fields such as hospitality, leisure,
event management, and hotel
management are educationally
influenced and targeted to deal with
specific tourism industry. Thisis in contrast
with generic business subjects such as
business management and accounting
forexample.
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Successful tourist development
depends very much upon appropriate
education provision provided by
Education instfitutions in Malaysia either
by the public or private institutions.

Another success factoris the role played
by schools and parents that encourage
the' Malaysian Tourism sector and also
make this information available through
program counselling at respective
schools and at home. FTMS Global
College also plays a role in this Tourism
and Education scenario by offering o
Diploma in Hotel Management as one
of many important programs.

Zainudin Johari

Deputy Head, School of Engineering
and Computing Sciences

FIMS Global College
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Tourism has been and will
continue to be a key
economic activity in
Malaysia as it is in many
countries in the coming
decades. However, long
term success of the fourism
in Malaysia hinges on the
country's ability to develop
sustainable tourism and
attractrepeat visitors.

Hospitality refers to the
relationship process
between a guest and «
host, and it also refers to the
act or practice of being
hospitable, that is, the
reception and
entertainment of guests,
visitors, or strangers, with
liberality and goodwill.
Hospitality frequently refers
to the hospitality industry
jobs for hotels, restaurants,
casinos, catering, resorts,
clubs and any other service
position that deals with
tourists.
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Tourism industry is particularly made of three major
components, the transport sector (includes air, water and
surface transport), accommodation sector (Hotel, Motel,
Guest Houses, Caravans, etc.) and the attraction sector
(comprises manmade and natural attractions). On the
other hand, the hotel-tourism industry offers a complex
web of products and services for travel, that also include
leisure/vacations, travelers for business, and convention
fravel.

Tourism is one of the most important economic activities in
the world today, because it directly generates services,
products, foreign currency, employment and investments.
In countries where tourism has become a flourishing service
industry, it has a far-reaching economic and socialimpact
on national development. International tourism also has
complex linkages to other industries and to government
development strategies and plans, which means that it
affects the structure and diversity of other economic
activities at the national and regionallevels.

Hospitality Service Workforce

The greatest needs of the hospitality and tourism industry in
terms of human capital are recruitment of a quality
workforce, retention and retraining. Institutions and
hospitality and tourism organizations can work together on
these areas to their mutual benefits. Investing in human
capital pays off in repeat guests and increased
profitability.

The success or failure in providing hospitality often
determines the success or failure of the organization.
Capitalizing on the opportunity to provide hospitality is
essential as failure may directly affect the organization's
financialsuccess.

The greatest needs of the hospitality and tourism industry in
terms of human capital are recruitment of a quality
workforce, retention and retraining. Institutions and
hospitality and tourism organizations can work together on
these areas to their mutual benefits. Investing in human
capital pays off in repeat guests and increased
profitability.



Prospects For Tourism Growth

The rich and unique cultures, diverse
natural environments and standards of
service will continue to makews
destinations in the Asian and Pagific
region attractive fo infernational. .
tourists. It is clear that the fourism » .
industries of many countries in fthe @&
region have been remarkably_ "

responsive to recent trends in demand.”
The prospects for tfourism growths:

ey

however, will be driven by a number of

factors, including globalization, the “"

concomitant developments in
transport and tourism-related
infrastructure and the development of
intraregional tfravel. At the same time,
there are a number of factors that could
hinder the development of tourism, for
example, visa and cross-border
formalities, as well as various unforeseen
shocks, for example, natural disasters,
health crises and security threats that
have adirectimpact on tourist arrivals.

The concept of new tourism includes
ideas and practices related fo
responsible, green, alternative and
sustainable tourism. Globalization has
transmitted these ideas and practices
worldwide, thus making the fourism
industry more diversified and putting
pressure on developing countries to
create targeted, niche markets. An
important source of tourism revenue is
now based on identifying, developing
and promoting niche market.

New niche markets are constantly
being identified in an attempt to
diversify the industry further.

The changing consumer preference of
international fourists constitutes another
aspect of globalization that is creating
new challenges for developing
countries. Providers of tourism services
now ftry to gain a competitive
advantage by catering for the
individual needs of travelers. Tourists are
actively changing the pace and

direction of the tourism industry as they
become more experienced travelers
and change their behavior and values.
The increased fravel experience,
flexibility and independent nature of
tourists has been generating demand
for better quality, more value for money
and greater flexibility in the fravel
experience as well as changing
lifestyles, thus creating demand for
more targeted and customized
holidays since fravelers now belong to a
number of different lifestyle segments.

A young person travelling for
educational purposes is an ancient
global phenomenon that has been
practiced by many cultures for
hundreds of centuries. Now in the 21st
century, this phenomenon is a
mulfi-billion dollar industry with millions
of young people travelling outside of
their home country to study. These
students are now defined as
international students or full fee paying
students with the international
education industry referred to as the
education exportindustry.

Nur Faizah Nordin
Lecturer, FTMS College

7| FTMS MAGAZINE | Meiden Edition




FEATURE | Tourism

(UNWTO) as the ninth most visited country in the world from 200% to 2011.
According to Tourism Malaysia in 2012, tourist arrival increased by 25.03 million
compared to 24.71 million in 2011, while receipts increased by RM 60.6 billion
compared to 58.3 billion the previous year, that enable Malaysia's tourism sector to
become the third biggest confributor to the couniry's economy affer manufacturing
and oil palm. Among the top ten tourist markets were Singapore, Indonesia, Ching,

R ecently, Malaysia earned recognition from the World Tourism Or ization

Australia, United Kingdom and Japan.

Malaysia tourism industry started to boost in year 1999, when Malaysia launched a
worldwide marketing campaign called 'Malaysia Truly Asia’ which was largely
successful in bringing in millions of tourist from all over the world unfil now. The main
thing that makes Malaysia as a very unique country is because of the diverse in ifs
people, culture and heritage. In some countries, the bringing together of different
ethnicities and cultures has led to violent conflict. However, in countries like Malaysia,
this has produced good cooperation and unigue cultural melange. The mixing of
Malay, Chinese and Indian people has created a society that is remarkably friendly
and open-minded. In agreement with Malaysia's tourist bureau commercial,
Malaysia truly is a country where the diversity of Asia can be experienced all in one
place.
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After Malaysia's tourism industry have
shown positive improvement in its
growth, the Prime Minister Datuk Seri
Najib Tun Razak announced the year of
2013/2014 as Visit Malaysia Year during
the 2013 Budget tabled on September
28th 2012, Besides that, Malaysia also
offers world class attractions such s
culture and heritage, ecotourism,
Meetings. Incentives, Conventions and
Exhibitions (MICE), shopping,
international events and health
tourism, which affords visitors from all
over the world a plethora of choices to
joy. The focus of the government is to
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enhance the couniry's position as a
leading foreign tourist destination and
manage to attract 26.8 million fourists
while promoting domestic tourism. In
addition, the sector has shown a
positive growth since the sector
conftributed a total of RM37.4bil to the
Gross Nafional Income (GNI) of the
country. As a conclusion, due to a very
impressive improvement, Malaysia has
set targets via the Malaysia Tourism
Transformation Plan 2020 of achieving
36 million tourist arrivals and RM 168
billion receipts by the year 2020.

FATIN AFIQAH BINTI AB AZIZ
Lecturer cum Education Consultant
School of Hospitality & Tourism
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